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EDUCATION:            TEMPLE UNIVERSITY, Fox School of Business, Philadelphia, PA
Bachelor of Business Administration, Graduation: May 2015
MAJOR: Marketing | MINOR: Management Information Systems
GPA: 3.62 | Dean’s List: Spring 2014
Selected Courses:






ACTIVITIES:

Digital Marketing                                	Integrated Marketing Communications
International Marketing                         Marketing Research
Entrepreneurial Marketing                     Data Analytics
Consumer and Buyer Behavior             Strategic Management of Information Technology


• Finalist in the Temple Analytics Challenge, Fall 2013
• Member, American Marketing Association, Fall 2012-Present


EXPERIENCE:
PET VALU INC., Wayne, PA				              July 2014 – September 2014
Corporate Marketing Intern
- Created flyers and coupon for in-store promotional events
- Produced the monthly in-store marketing and merchandising instructional document
[bookmark: _GoBack]- Worked with store managers on coming up with creative ways to promote and execute store events
- Produced and sent out weekly/monthly email marketing campaigns for loyalty program and promotions
- Managed the US Pet Valu Facebook, Twitter, and Pinterest pages
- Assisted in responding to customer service emails and phone calls
- Supported the Marketing Department in other miscellaneous marketing and design projects 

WEST PHARMACEUTICAL SERVICES INC., Exton, PA                               May 2014 - August 2014
Global Strategic Sourcing Intern
- Assisted  sourcing Manager through sourcing activities, the sourcing process and methodology including definition of user requirements, analyzing spend and supplier usage patterns, conducting supply market analyses, the development of the category sourcing strategy, and supplier evaluation
- Obtained global spend data from the Ariba Spend Management tool to analyze opportunities for company savings
- Worked with Sr. Purchasing Managers  to validate and convert Purchase Requisitions into Purchase Orders
- Set up suppliers and vendors in SAP with an approval process 
- Planned for implementation of saving opportunities
- Reclassified over a million dollars in U.S. supplier spend 

XEROX CORPORATION, Woodbridge, NJ                            	        	   May 2013 - August 2013
Marketing/Sales Intern
- Worked under the GME Operations Sales Team
- Supported/coordinated sales activities within a team and managed small projects
- Supported sales executives by meeting with clients and helped prepare for face-to-face meetings
- Worked alone and with a team collecting data, meters reads, and checking on equipment
- Assisted with planning, goal setting, qualifying leads, and achieving activity targets
- Prepared sales proposals, data analysis, brochures and participated in customer-focused events
- Gained exposure to Fortune 1000 accounts and major industries targeted for Xerox solutions
- Managed and organized client invoices and billing
- Scheduled meetings, equipment moves, and equipment relocation; ordered supplies/equipment
- Created presentations and team activities for sales team meetings

SKILLS:	
                                              - SAP					- Pivot Tables/Data Analytics
- Microsoft SQL				- WordPress
- Adobe Photoshop			- Google Analytics
- Constant Contact				- Email Marketing
