Citywide
* Landing Page
o Keep all relevant information at the top of the landing page, not many
people will scroll down.
o Add visual directional tools; maybe change the color behind side bar, gray
or translucent green, or change the color of the call to action.
o Removing some of the information from your landing page will reduce
bounce rate and encourage visitors to explore the rest of your site.
o Reconsider the order of the side bar; perhaps have the testimonies and the
application for the newsletter on top.
o Also use more brevity tools in the writing of the sidebar dialogue
o More tips of landing page improvement
http://blog.hubspot.com/blog/tabid/6307/bid/20570/10-Easy-Ways-to-
Improve-Landing-Page-Conversions.aspx
* Customer Content is effective, makes customers think that you are trying to make
a personal connection
* Consider listing a price range.
* Title below the call to action box is lengthy consider shortening it or the use of a
subtitle in small font.
* Include stats about improvement?
o Graphics can be created using Pitcochart (could look similar to graphic on
second page)
= https://magic.piktochart.com/

Social Media.
Posts can include:
* Lessen plans
* Facts about STEM
* Success stories
e Testimonials
* Promotions
Twitter Audience:
* (@PhillyEducation
* (@PhiladelphiaGov
* (@Eagels (about there education initiatives)
o http://www.philadelphiaeagles.com/community/education-initiatives.html
* (@Phillylnquirer
*  (@PhillyWeekly
Twitter Promotions:
* Promote an individual tweet
o Reach more people with an individual tweet
* Promote your handle
o Get more followers
YouTube:
* How to Videos
Pandora:




Advertisements on Pandora Radio can be visual, audio, or video
Many alternatives and variations for Pandora Radio ad’s
Pandora allows you to target geographically.

LinkedIn:

Email:

Teachers and organizations in the area.

Email is the online source that is most likely to lead to a sale.

Direct email campaign, flyer about your services

To increase expansion, provides a discount to your students who can encourage
15 of there students (or parents of students) to sign up for your newsletter.

Percentage of B2C Marketers
Who Use Various Social Media Platforms
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Percent of Marketing Budget Allocated to Content
Marketing According to B2C Content Marketers in
North America, Aug 2013
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Note: average spending on content marketing accounts for 24% of
marketing budget; numbers may not add up to 100% due to rounding
Source: Content Marketing Institute (CMI) and MarketingProfs, "B2C
Content Marketing: 2014 Benchmarks, Budgets and Trends - North
America" sponsored by imagination, Oct 15, 2013
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Content ing Tactics Used by B2C Content
Marketers in North America, 2012 & 2013
of

2012 2013

Social media* 84% 88%
Articies on your website 84% 78%
E-newsletters 78% 76%
Videos 70% 72%
Blogs 69% 72%
In-person events 63% 65%
Articles on other websites 61% 61%
Mobile content 43% 46%
Microsites 1% 43%
Case studies 38% 41%
33% 0%

Mobile apps a2% 39%
Online presentations - 39%
Print magazines a2% 3%
Branded content tools 20% %
White papers 2% 3%
Digital magazines 29% 30%
Webinars/webcasts 32% 30%
Annual reports 28% 30%
Print newsletters 7% 29%
Research reparts 33% 28%
Licensed/syndicated content 33% 25%
Books 32% 28%
Ebaoks 28% 2%
Podcasts 26% 19%
Virtual conferences 21% 18%
Games/gamification 17% 7%

Note: *excludes blogs

Source: Content Matketing nstitute (CM) and Marketingprofs 62
Content Marketing: 2014 Benchmarks, Budgets and Tren

America” sponsored by imagination, Oct 15, 2013

TarasT Vrenw earketer com

http://www.emarketer.com/Article/B2C-Marketers-Social-Media-Tops-Content-
Marketing-Efforts/1010326
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Google Analytics
Bounce Rate:

* Bounce rate: Percentage people who left your site before going to a different

page.
o City Wide’s Bounce Rate is 63.75%, which is high, but also can be
explained by the amount of content is on the landing page.
o Ideally below 50%, >60 is concerning, >80 is a major problem.
* Page/visits: number of pages viewed on average during someone’s visit. Avg 3-5
Develop a Better Web Design to Lower Bounce Rate
Sometimes a few design tweaks can make all the difference. Here are some quick tips to
help lower your bounce rate:

* Have clear navigation — if a user can't find what they're looking for, they are
more likely to leave.

* Have a clear purpose or call to action on the landing page — one of the biggest
causes of a high bounce rate is visitor confusion.

* Be wary of third-party content and widgets — they weigh down the site and
increase load time.

* Make sure your content is easy to read — be wary of font size and contrast,
especially because a lot of browsing occurs on the small screens of mobile
devices.

* Invest in a responsive design, which will adapt to any screen size and optimize the
user experience for everyone.

e http://mashable.com/2013/11/22/bounce-rate-metrics/

Traffic Sources:

* Direct Traffic- people typing your URL or bookmark.

* Referring sites- visits from banner ads on other sites.

* Search engine- people using Google to find your site, whether organically or by

using a pay-per-click campaign
* Others- can be links from emails or newsletters.
o Traffic is coming from can help you target your marketing.

http://www.youtube.com/watch?v=Hdsb_uH2yPU
Keywords:

* See what keywords are getting people to your site.

* Key words is any word or short phrase that describes a website topic or page, The
more a key word is used by searchers and websites the more attraction power it
has

e http://www.googlekeywordtool.com/

* Below is a word jumble that represents the words uses on your website the bigger
the word the frequently it is used
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AdWords:
After Finding Keywords for the site, we can promotes them using AdWords

Can land Citywide’s name next to Sylvan and Kaplan, which will add to brand

L[]
L[]
value.
*  You set limits to a bid
* Gives you an advantage to your competition.
Direct Marketing
* Send a flyer to the schools in the area.

¢ Put flyers up nears the school
Call and make inquiries about their tutoring at the school.




Local Tutoring Companies Landing Pages

# VARSITY TUTORS About = Academc Tutoring

‘98% satisfaction rate. We service all of the Delaware Valley & NJ
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Math. Reading. Confidence.

Welcome to Kumon, the world's largest after-school math and reading
program. The Kumon Method has helped milions of chidren achieve more
than they ever thought they could. We believe it can help your child, too. At
Kumon, your child will build skills that lead to success inside and outside the
classroom.

Success at Any Age and Any Level

At Kumon, our math and reading programs help children of all ages and levels
become eager, independent self-learners. Unlike tutoring sessions, Kumon
helps children learn how to learn on their own, and develops strong academic
skills. Our students gain a sense of confidence that will help them in the
classroom and beyond.

Quick Links Share with Kumon
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Kumo
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Copyright © 2014 Kumon North America, Inc. All rights reserved.
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EXPERT PRIVATE TUTORING IN PHILADELPHIA

Our local prvate tutoring service provides flexble tutoring from highly ausl fed
5o andget one-on-one attention. Our
e and adaptive to your student's

local tutors. With us, you ca

n pay as you
tutors create a curriculum that is flexib

eds. Our tutors are people we know and trust.

Our Expert Tutors Travel to You

MEET OURTUTORS
We have highly

qualified tutorsin all
subject areas waiting

to meet you!

i READ OUR STORY
- Here'showita

RESOURCES
Need help? Here'sa
good place to start

About Us ContactUs

HOME ABOUT US

A LOOK INSIDE

Our Book Store

PROGRAMS

LOG-IN

FIND YOUR SUBJECT
Whether it's SAT prep,
Math, or Reading, we
have tutors who can

FIND LOCAL
EDUCATIONAL EVENTS
Looking for an event
or activity? Find out

what's happening around town.

CONTACT US
Call or e-mail with
questions or for more
information We'd

ove to hear from you!

Our Newsletters

' T

Popular

LEARNING PRODUCTS

Twitter

to @TutorDeiphia

From our blog

Recent Comments

Is Unschooling a Good Idea

As our children are growing up, we
don't have too much choice in their
education. We can choose which
publicRead the full article.

Educational Resources in New York
mes Learning blog

Resource: New Yorl 'Vmesleammg
blog Age Group: 6-
:msemsandAdu\t Estuents
eeded: Flexible
ocation: wwwelearning blogsnytin
Description:When | Read the full

ELIS  The Russian Meteorite

Just like everything else in the

TUTOR'S BLOG

Click here to visit our

Questions? Call Toll Free 1-800-758-9770

Py ¢
Online Tutoring

One On One Tutoring
Service provides the nighest
quality one to ane online
tutoring and tutoring
alternatives. By ulv\rzmg an
anline web conferenc
platform coupled wm our
award winning web-based
curriculum, our instructors

are able o deliver interactive

and guided online tutoring in
the comfort of your own
home.

Read More «

K-12 Workbooks

Workbooks are great todls
for keeping children current
during the schodl year or
preparing them for the next
grade level. A variety of fun
and challenging activities

In- Center Tutormg

One On One Tutoring
Service, Inc. has two
locations in the Philadelphia
area providing the hi
quality one to one tutoring
using research-cased
assessments and curricula
to develop and implement
learning plans that are
customzed and tallored to fit
each student's academc

5.

Read more «

y
-

Summer Tutoring
Programs

Studies show that the best
time 10 help your child catch
up in school is during the
summer months. Students
who use this time to receive

-

Featured Workbooks

Singapore Math Level 4
)
[N

e Price: $12.99
« In stock: 100

Thurs 3:00pm to
8:00pm

Frl 3:00pmto
6:00pm

Sat  10:00amto
4:00pm

For more detalls about

our schedule, including

OFFICE HOURS, please

Facebook M Twitter
Google+ @ YouTube

* ABOUT THIS CENTER

Andorra Math Tutor - Algebra Tulors - Geometry Tutonng
HOME | ABOUT | METHOD | TESTIMONIALS | RESULTS | Bl

Grade Booster! Enroll by 2/28
and get 12 lessons for the price of 10 in March!
Call for details!
About This Center

Hello. I'm Indira Lawson,
Center Director for Mathnasium of Andorra

Call Me Today To Setup Your Free Trial Lesson

at (267) 437-2388
or fill out the form on the right and | will call you.

nzsium of Andorra, we specialize in teaching
k\dl mlth the way that makes sense t

Center Locator

Enter city & state or ;

Contact us for more
information.

First Name
(Parent/Guardian)

Last Name

State/Province:

Country:

ZpiPostal Code:

Student's First Name:

Age:
. Ex Ml(hfut od gl ades
Weonty tutor math a specialize in gr: 1- | Grage:
12. UM the time-tested, ief
e ——
hel our child catch up, keep up, and get :
ahead i math P Reopup andet | enee
Teacher:

« Custom Learning Plans &
uction

nstructiof
Your child will receive

sonalized instruction
and a customized leaning plan based on their
unique res:

goal
Measurable progress and confidence in math.

Homework Help
Our math tutors provide Wr:;k help that
hes

addresses gaps In knowledge and teac
proper study skills. Homework will be seen
welcome challenge and an opportunity for
further learning.
Call us t 67) 437-2388
to schedule your FREE trlal lesson or consultation.
Sincerely,
Indira Lawson
Center Director
Mathnasium of Andorra
(267) 4372388

Proudly serving zip code 19128

Interested in (select all
that apply):
Mathnasium

How did you hear

about us?

{select all that apply):
Drive By/Center

Signage

Newspaper/Magazine
Ad
Personal Referral

School PTSA

Intaengt &




