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EDUCATION: TEMPLE UNIVERSITY, Fox School of Business, Philadelphia, PA 
    Bachelor of Business Administration, Graduation: May 2016 
    MAJOR:   Management Information Systems  
    GPA: 2.78 
 
SELECTED COURSES: 
    Digital Design and Innovation, Data Analytics, Data Centric Application Development,  
                               Enterprise IT Architecture, Lead Global Digital Projects 
 
ACTIVITIES AND AWARDS: 

• Member, Association for Management Information Systems, 2014 – present 
• Volunteer, North Penn Special Olympics, 2010-2011 

  
INFORMATION SYSTEMS PROJECTS: 

• Served as team lead for design and development of an application prototype for the 
Temple University Press. 

 
INFORMATION TECHNOLOGY SKILLS: 
    Analysis:     SAP 
    Software Development:   VM Ware, Justinmind Prototyper and JavaScript 
    Web Development:   HTML/CSS, Ruby on Rails, Python, and PHP 
    Database Management:   SQL  
    Project Management:   Microsoft Project and Aha Roadmap 
 
EXPERIENCE: SCI MED MEDIA New York, NY  June 2015 – July 2015 

Intern   
• Interacted with IT media professionals to research and refine electronic learning 

platforms for medical professionals 
• Communicated with CTO regarding weekly objectives which resulted in relaying and 

completing tasks 
• Gathered and presented research on collective intelligence coding in python to 

company executives 
• Performed usability and functionality testing for SMM’s suite of products 
• Conducted competitor analysis research across SMM’s suite of products 
• Wrote Python code to generate test data in big data analytics system 
• Completed project tasks in a timely manner using Agile Methodology 

 
BUCKMANS SKI SHOP, Montgomeryville, PA  September 2009 – Present 
Sales Associate   
• Interact with customers on a daily basis for a ski and snowboard products shop 

specializing in equipment and apparel.   
• Research and conduct inventory analysis and pitch merchandise suggestions to 

company buyers, which resulted in new products for the store. 
• Participate in monthly training with company representative to learn innovations in 

ski/snowboard technology and new product lines to stay current on industry trends. 
• Execute customer purchase transactions of $1 to $1000+ using Counterpoint software

  
SKILLS & LANGUAGES: 

• Microsoft Office: Word, Excel, and PowerPoint 


