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New York

HiFhest Seller - Cold & Allergy
Sales Quantity - 97,037
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HiFhest Selling - Confection
Sales Quantity - 52,147

Massachusetts
= HiFhest Seller - Sewing & Crafts
Sales Quantity - 99,862
R Connecticut _
/ hest Selling - Food & Drinks
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Sales Quantity - 103,364

———— NewlJersey

Hi%hest Seller - Greating Cards
\\ Sales Quantity - 505,533
Delaware

HiFhest Seller - Cold & Allergy
_ Sales Quantity - 1,102
Pennsylvaina

Hi%hest Seller - Cold & Allergy

Sales Quantity - 272,902

CONCLUSION

In order to maximize business profits, it is recommended that independent pharmacy
owners should always have more stock on products shown on the graphic that have highest
sales to increase the revenue. On the other hand, they should stay away from holding too
much inventories on items with lowest sales to save the cost of being unable to sell such
items. The data also showed that Delaware and Maine do not have a strong footing in the
pharmaceutical market. Additionally, large pharmacies in suburban/rural areas seem to find
more success than of those in major cities of this region.
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