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It IS time to
MAKE STUFF
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What is a PERSONA’




PERSONAS are:

1. Archetypal people involved with a product
or service

2.a2NB UKLl Yy &dp&dificgeople ! {

3. Devised from OBSERVING and TALKING to
people

4. A composite of many people

From SAFFER: Designing for Interaction



Why PERSONAS:

A Not all users are the same

A We may do the same job but see
the world differently

A52y QU o0dzAf R 02 a
meet the typical population of
users



Personas:

Tools for understanding and
communicatingJSER behaviors,
needs, desires, contexts

Take the demographics of the
collective users anairn it into a
real person



Character Profiles

HOW: Based on observations of real
people, develop character profiles to
represent archetypes and the details
of their behavior or lifestyles.

WHY: This is a useful way to bring a
typical customer to life and to

”I never buy after shave...l get it for Christmas” CGTT\municate the value Of different
concepts to various target groups.

“l wouldn't be caught dead using moisturiser”

“l read men's magazines sometimes, but I'd never buy one”

“l only really take vitamin C when I've got a cold” In order to understand different types of customers
and how to target them, IDEO developed four

“keeping fit isn’t that important to me” characters for a pharmacy wanting to reach the
male beauty-product market.

IIDEO




CREATING PERSONAS:
1. OBSERVE and TALK to people

2. FInd a common set of behaviors or
motivations to use as a basis

3. Give the persona a name/picture/basic
demographic data Age

Occupation

L ti
4. Make them REAL  wviatalstatus
Children

From SAFFER: Designing for Interaction Income
Education
Hobbies
Defining characteristics
A quote



Karel

I like measuring tool. Sometimes |
measure circuit where l run’.

Karel likes cycling and running but he doesn’t use
tourist maps because they look so chaotic. Web
map use only for searching addresses.

Age: 29
Position: Fitness coach
Family: Married, one child

Favourite web map portal:

MAwves

Fairly comfortable with technology;

use laptop with mouse; : P 22 B

10 hours per week online P e ; PORIDTE S|
Internet use: 100% at home .

http://geoinformatics.fsv.cvut.cz/wiki/images/2/21/Developing_web_map_application_based_on_user_centered_dszigona.png
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0 ccupation : watch vendor

SubwWay & 10US

The system is his store,
location : Nortn Philly

i5) OOAM. woke UP
5:45AM. |EOVE NOUSE & WalKS TO BUSSTCD

20 rnrute bus nde

G:15 am OrhVC*gOm'subwﬂ
525 A, SUDWAY QTTIVES

10 Minute SuoWay ricie
(o:35am. QrYIVES Ot Suloarioanr

se+r up booth

T:00aw. OpeNS his WatCh shop




Understand the persona beyond the
solution:

Think about the day in the life of your persona

Not just what they do at the job but what leads up to the job
and what happens after the job.

A | commute an hour by train every day
A | am out of cell range most of the time
A | must pick up my kid a day care and cannot be late



g

What is a SCENARIC’







