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Our Market Research

● Suntory Water Report
● Domestic brands 
● Minami-Alps (Yamanashi Prefecture) 



Our Research Methods and Results 

Secondary Research: Segmentations Primary Research 
● Online Survey
● Observation

46.9 years old

37.68%

Customer
 Services Appearance 

Environment

● Collectiveness

● Health- 
consciousness 

78.9%: Mineral water 
48%: Care about the 
package design



Our Model of Value Proposition

● Lively mind

● Inner feelings

● Both our product and 

our customers



Our Brand Proposal and Story

Pure 
Clear

 

Refined 
Chic

Smart

Longevity 
Rejuvenation

Noble

Sei Sui Kiku



Our Mock-up 

Waterproof  Paper Label

Unspillable Bottom



Thank you so much for 
listening. Any question?  


