




CHAPTER HIGHLIGHTS
      Sold out our 5th Annual Regional Marketing Conference.
      Registered 21 teams for our Wall Street Journal Case
      Competition.
      Achieved 90,975 social media impressions across 5
      platforms.
      Raised $5,437.50 for non-profit organizations.      Raised $5,437.50 for non-profit organizations.
      Secured $5,650 in chapter sponsorship from the support 
      of 16 corporate sponsors.
      Accepted 13 projects for out student-run consulting firm,    
      Cherry Consulting. 
      Hosted “Project: Career,” a professional skills training 
      event for low-income high school seniors.
      Increased member engagement, documented via an          Increased member engagement, documented via an    
      15.4% increase in top-tier students in our Citizenship 
      Program. 

The event or activity did not occur.
The event or activity did not reach the goal. 
The event or activity partially met the goal, but could be improved to increase value.
The event or activity met the goal and provided sufficient value to members. 
The event or activity surpassed the goal and provided members with superior value.

GOAL EVALUATION

LETTER FROM THE PRESIDENT
It has been an incredible year for the growth and development of the Temple University chapter of the American Marketing 
Association (TU-AMA). As a well-established and high-ranking chapter, TU-AMA did not require major improvements; instead, this 
year’s executive board focused on optimizing the value provided to members and encouraging further member engagement.

ItIt has been a year full of highlights for TU-AMA. The Directors of Media Relations split into two separate roles, a Director of Media 
Relations and a Director of Chapter Communications, allowing for a separation of internal and external communication 
responsibilities. The Directors of Cherry Consulting — our in-house consulting firm — also split to become internal- and 
external-facing, allowing for more focus on member development and client satisfaction. Two new positions, a Director of Corporate 
Sponsorship and a Director of Chapter Reporting, became part of the executive board, streamlining the process for acquiring 
sponsorshipssponsorships and submitting official AMA documents. With an improved executive board structure, individual board members could 
redirect focus away from chapter operations and toward  member engagement on a personal level. Consequently, attendance at 
meetings reached an average of 71 students per meeting, a 48.95% increase from attendance last year. 

Additionally, this year’s case team placed as a semi-finalist in the Mary Kay case competition. With only one team member having 
prior experience in the case competition, this was a truly impressive feat.

We are proud to have made such an impact on the lives of the young professionals that comprise our organization. It has been my 
honor to serve as President, and I am excited to present TU-AMA’s 2017-2018 Annual Report.

Sincerely,

Ethan Greenstein
President, 2017-2018



PROFESSIONAL DEVELOPMENT GOALS
Professional Development activities strengthened members’ professional skills, developed their knowledge, and prepared them for 
a successful future by focusing on three goal categories: Networking, Industry Exposure, and Experiential. 



Jay Scott, founder of Alex’s Lemonade Stand Foundation — a nonprofit focused on fighting 
childhood cancer —  was the keynote speaker at the end of TU-AMA’s Marketing Week. He 
spoke about his philanthropic inspiration and the importance of stories in building a brand.

October 6, 2017
90 Members

TU-AMA hosted a social at the Draught Horse, an off-campus restaurant, to facilitate 
networking  and increase familiarity among members. Members participated in a friendly 
water-pong tournament to get to know each other.

October 5, 2017
53 Members

Nick Bayer, CEO and Founder of Saxbys, talked to students about the importance of 
company culture, adhering to your brand’s mission statement, and his company’s recent 
rebranding.

October 4, 2017
101 Members

Honeygrow representatives Jen Denis, Chief Brand Officer; Stacie Hayes, Vice President of 
Marketing; and Kyle Huff, Social Media Strategist led TU-AMA students on a visit to the 
Philadelphia Headquarters and talked about location-based marketing.

October 3, 2017
18 Members

Jen Herczeg, Senior Marketing Strategist at Chipotle, talked to students about marketing 
during an organizational crisis and business expansion. She also talked about Chipotle’s 
$50 million marketing campaign, the largest in the company’s history.

October 2, 2017
81 Members

SaxbysXFINITY Live! 

ChipotleManeStreem

Wawa RTO+P

Fall



Honeygrow

Publicis Media

AstraZeneca

AmerisourceBergen Cocktail Culture Co.

Ogilvy & Mather Postmates

Urban OutfittersAutomattic/Wordpress

HubspotFarotech

Horizon MediaUnder Armour

Deepmind/GoogleAlex’s Lemonade Stand

Spring



Target160over90

Imagination and JaguarReminder Media

SidecarVisit Philly







Fall Spring



COMMUNITY AND SOCIAL IMPACT GOALS
Community and Social Impact activities strengthened members’ social awareness and benefited the community by using 
members’ professional skills.  





FUNDRAISING GOALS
Fundraising activities leveraged members’ marketing skills to raise money for the chapter’s operational costs. Fundraising 
activities account for 22.35% of TU-AMA’s revenue. 



MEMBERSHIP GOALS
Membership activities recruited and retained members within the target market by promoting the value provided by TU-AMA.

TU-AMA has 2 recruitment periods each academic year. During fall, the most active 
recruitment period, TU-AMA registered 175 members. We promoted the benefits of 
TU-AMA membership at Temple Fest, a student organization informational event held 
during a university-wide Welcome Week, and the Student Professional Organization 
(SPO) Fair held at the Fox School of Business. Members of our executive board handed 
out informational pamphlets, distributed promotional products, and engaged in one-on-one 
conversations with prospective members. During the SPO Fair, we featured a Snapchat 
filter that was used 42 times and achieved 2,968 impressions. filter that was used 42 times and achieved 2,968 impressions. 

During the spring recruitment period, TU-AMA registered 49 members. We sent email 
reminders to those with expiring memberships to encourage them to renew. TU-AMA also 
created a recruitment video by asking members and alumni “why do you AMA?” We 
shared the video on social media and played it at the spring kick-off meeting. 



Fall

Spring



COMMUNICATIONS GOALS
Internal/External Communication activities optimized effective communication within the chapter and between the chapter and 
outside parties by maintaining consistent, direct, and relevant lines of communications with target audiences.







CHAPTER OPERATIONS GOALS
Operational activities ensured successful management function within TU-AMA. 





ADDITIONAL COMMUNITY & SOCIAL IMPACT ACTIVITIES

ADDITIONAL FUNDRAISING ACTIVITIES

ADDITIONAL MEMBERSHIP ACTIVITIES

ADDITIONAL PROFESSIONAL DEVELOPMENT ACTIVITIES

ADDITIONAL CHAPTER OPERATIONS ACTIVITIES



INCOME                                                                              $3,413.90                 

ENDING BALANCE                                                            $10,272.41                     
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BEGINNING BALANCE                                                       $6,858.51                          


