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EDUCATION
TEMPLE UNIVERSITY – Fox School of Business, Philadelphia, PA

Bachelor of Business Administration









                                       Graduation: May 2025
Major: Management Information Systems | GPA: 3.29

Selected Courses: Data and Analytics, Scripting for Data Science/Analytics, User Experience Design, Business Communications, Statistical Business Analytics
ORGANIZATIONS & ACTIVITIES

Member, Association for Information Systems







                                         February 2024-Present

Mentee, IBIT Mentorship Program








                                                 February 2024-Present
VOLUNTEERING
Backstage Intern, Philadelphia Fashion Week









                                     February 2024
Canvasser: Women’s Reproductive Rights, ACLU
                                                                                          May 2022- August 2022
TECHNICAL SKILLS
 

	· Microsoft Suite
	· HTML & CSS
	· JSON
	· Python

	· JavaScript & jQuery
	· AJAX
	· C++
	· SQL


PROJECTS 

User Experience Design Project, User Experience Design                                                                                   February 2024– Present

• Developed a website for a local small business using the Genesis framework by StudioPress and the integrated WordPress block editor, Gutenberg.

• Created a compelling user experience by implementing call to action features, WordPress plug-ins and additional custom website functionalities.

• Conducted a comprehensive analysis encompassing website development, usability testing, heuristic evaluations, and iterative design improvements, ensuring a thorough examination of user experience aspects from conception to final implementation.

EXPERIENCE
NAM VIETNAMESE KITCHEN, Philadelphia, PA                         

Manager                                                                                                                                                      August 2023 – December 2023 

· Managed operational procedures for a fast-casual Vietnamese restaurant located in Philadelphia area, efficiently overseeing service for up to fifty patrons simultaneously.
· Streamlined the staff schedule, product inventory management, and vendor relations to optimize resources to meet and exceed operational goals, resulting in $2,000 sales increase weekly.
· Conducted regular performance evaluations, team meetings, and provided ongoing coaching to staff, identifying areas for improvement, and implementing training initiatives to address skill gaps, improve communication, and team cohesion.

Server                                                                                                                                                            March 2023 – December 2023

· Provided customer service in a fast-paced restaurant, specializing in Vietnamese-inspired cuisine.

· Implemented time-management to navigate high-volume hours, resulting in improved service speed and customer satisfaction.
IN FULL BLOOM SOCIAL, Philadelphia, PA 
             
Team Leader                                                                                                                                                   February 2023 – March 2023
· Managed a team of three by providing mentorship and encouraging a collaborative, high-performance work environment for a Philadelphia-based marketing firm.
· Participated in decision-making processes with the management team, contributing recommendations to enhance overall company strategy and operations.

· Led comprehensive training programs for new hires, ensuring a seamless onboarding process and facilitating the development of a skilled and cohesive workforce.

Marketing & Business Development Intern 
January 2023 – March 2023
· Conducted comprehensive market research for notable clients including non-profit organization Care International, and GenMobile by T-Mobile in compliance with the Affordable Care Act, aligning strategies with evolving trends, consumer behaviors, and competitive landscapes.
· Collaborated with cross-functional teams to plan and execute promotional events, driving participation and enhancing brand visibility within the target market.
· Applied advanced marketing theories to deploy strategic advertising techniques and conduct thorough research, leading to a notable 30% increase in sales.
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