
Colleges and Universities

Social Media Campaign



The Opportunity

Increase HoloLens Sales in the 

University/Education segment

Make complex topics 

easier to understand

Research, learning, 

education





Current Events

Microsoft Profit 

Dependence

University/Education 

segment is ready for 

mixed reality

Partnership with 

Pearson

Opportunity to 

become prospector



Target Audience

Universities and Education 

institutes

Colleges moving towards a 

digital approach

Connections

Student to Teacher

Student to Student



Current Followers

• @Microsoft, @MicrosoftEDU, 

@HoloLens

• “Empower every student and 

educator to achieve more with the 

best of Microsoft tips and resources 

for education

• Facebook followers are tech focused

• Not many comments, but high 

share volume

• Focus on real time events



Competitor Analysis



Competitor Analysis

Google Glass

• Rocky start, on 

the rise again

• Wearable 

computer

• Voice Activated

Strategy:

Create positive 

PR for the 

company

Jan 2016: No 

Social Media 

Accounts



Google Glass

Competitor Analysis

Oculus VR

• Facebook acquired 

in 2014

• Zuckerberg: 

“Experience the 

impossible”

Strategy:

• Images, Videos, Posts

• Watching NCAA 

Championship, cherry 

blossoms in Japan



Google Glass Oculus VR Apple

• Leak suggesting Apple 

has a research team 

exploring AR

• Investing in product 

development

No Social Media 

Strategy

Competitor Analysis



Goals and Objectives

Get HoloLens into at least 

5 universities within 6 

months

Increase followers for 

@MicrosoftEDU by 25K 

by the end of the first 

campaign year

Increase followers for 

@HoloLens by 10K by the 

end of the first campaign 

year

Increase exposure by 40% 

by the end of the first 

year

Achieve engagement rate 

of 20% on each post 

within 12 hours of 

posting

Raise SMM score for 

HoloLens by 35%



Key Messages

HoloLens is the future 

of education.

Increases learning for 
difficult subjects

Enhances the real world

Easier to visualize your 
work

HoloLens will increase 

the quality of your 

University.

Attracts the brightest 
students

New frontiers in research

Increases collaboration



Budget and Resources

Featured posts on Facebook –
Microsoft Education page as well 

as HoloLens page

Promoted tweets on twitter -
@MicrosoftEdu and 

@HoloLens



Roll-Out Plan

Begin in August 2017 – in 

time for school year

Information 

and statistics 

about how 

HoloLens is 

already 

impacting 

education

Colleges 

already 

using 

HoloLens

technology

HoloLens

Featured 

Students

Professor 

success 

stories

Facebook, Twitter, 

LinkedIn

Timely



• Aimed at raising awareness 

for followers

• Increasing buzz about 

HoloLens in universities

• HoloLens page, but also 

HoloLens Edu

Statistics and Information



• Winners of the Pearson 

contest

• Highlights what other 

colleges are doing

• Raises awareness to 

college students

Other Colleges



Timely • Engaged with current events

• Catches eye and engages interest



#ThisCouldBeYou

• Featured student

• Paid amplification

• Inspires students to 
be creative



#ProfessorSpotlight

• Professors who have made 

an impact in their 

classroom/research

• Encourages universities to 

get involved

• Word of mouth



Colleges and Universities

Social Media Campaign


