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) OUR BIG IDEA

Developing/updating MS-
DIM'’s technology enabled
web and mobile tools for
admissions and
engagement
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Jim Fu, Prospective Student

Age: 26
Hometown: Silver Spring, MD

Education: B.A. Marketing, Drexel University
Occupation: Business Analyst

Company: Comcast

Experience: 4 years

Hobbies: Dancing, watching movies, going to
car shows

F “I am looking for a program that fits my work
| schedule and will enable me to get a degree
within the next year or two”



Alex Patches, Program Admin

Age: 43

Hometown: Philadelphia
Education: B.S. Philosophy,
Temple University

Occupation: Sr. Director of MIS
Location: Philadelphia, PA

Marital Status: Married
Children: 2 children (Ages 8 & 5)

Hobbies: Wine tasting, coaching pee-wee
soccer

“There’s no greater time to be in MIS, and there’s no
greater school than Fox. Give me a student who's
willing to work hard and get out of the their comfort
zone, and I'll get them the career of their dreams.”
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