DIGITAL IDENTITY MANAGEMENT Temple Community Platform

Digital identity is what uniquely describes a person and their relationships online. Most of us
today are experts in social identity management (e.g., a change in status on Facebook) and
routinely take steps to shape reputation and manage networks!. The goal of this assignment is
professional identity management and includes:

* Professional reputation: In your next team project, do you prefer working with individuals
that are comparable in skill and career interests, or with a friend who will free ride? In this

assignment, learn how to develop a professional reputation and build a professional
network — a ‘digital brand.’

* Digital identity: When you apply for a job, employers will search for you online. Do you
want them to find your Facebook page or a carefully curated digital identity that focuses
on professional achievements? In this assignment, create a curated digital identity and
apply analytics to analyze the impact.

* Social and knowledge systems: Organizations understand that innovation is accelerated by

digital systems that connect individuals and enable communities of practice?. In this
assignment, learn to use digital systems to identify and connect to individuals with
relevant skills, share knowledge in virtual teams, and manage professional relationships.

The above goals are enabled by creating a digital identity and associated e-portfolio: A collection
of content that showcases skills and body of work. The content is displayed on a web site termed
an e-portfolio that is updated frequently and pushed to search engines. The e-portfolio is more
formal and professional than a Facebook site but more creative and open than LinkedIn; it is your
digital brand. The digital brand enables others to find and connect with you and for you to find
and connect with others.

DIGITAL IDENTITY MANAGEMENT Assignment Breakdown

The Digital Identity Management Assignment consists of 5 parts and is broken down into two
Learn IT! Assignments. The first assignment consists of Parts 1-4. Later in the semester, you will
submit the second assignment that consists of Part 5.

Learn IT! Assignment 1: Parts 1-4

Learn IT! Assignment 2: Part 5

! Mary Madden, Amanda Lenhart, Sandra Cortesi, Urs Gasser, Maeve Duggan, Aaron Smith and Meredith Beaton.
Teens, Social Media, and Privacy. Pew Research Center’s Internet & American Life Project, May 21, 2013.
2 http://en.wikipedia.org/wiki/Communities_of practice



Learn IT! Assighment 1

Part 1 — Digital identity

Establish a digital identity on the Temple Community platform.

1. Go to http://eportfolios.fox.temple.edu/ and login using your Temple AccessNet id and
password. If the password does not work, please visit http://accounts.temple.edu. After you

login, you may see the Dashboard. We will work inside the Dashboard later. Ignore it for now.

2. Click on the Home icon on the top left to navigate to the main site. Hover on Hello, ... (on
the top right) and hover on Profile and then click Edit to access your profile:

a. Click Basics to edit and complete the items listed. Click
Save Changes on the bottom. Note the visibility |
setting for each field. For example, Hometown is set sl St
by default to be visible only to your friends (on this
site). You could change it to be visible to All Members
(authenticated users of the Temple Community) Activity
Change visibility by clicking Change next to the current profile

Sites

setting. Make an informed choice: balance the need
Notifications

for privacy with the need to engage with others.

Messages
b. Click Professional Details to edit and complete the Friends
items listed (add at least two items for Skills and Grotps

Docs

Interests). Hold the control key to select multiple

Settings

items. If you have already created an e-portfolio, add
the URL to your e-portfolio. If you have not yet created an e-portfolio, you can go back
and add it once it has been created. Click Save Changes on the bottom.

3. Add an avatar (Hover on Hello,..., Profile, and click Change Profile Photo). Next, click SELECT
YOUR FILE to upload a file. Please use a professional picture. After the file has been uploaded,
crop the image using the cropping handles. A typical avatar shows the face, collar, and top of
the shoulders. Click CROP IMAGE to complete the process. Note: To access all capabilities of
the platform you must add an avatar now.

4. Check out others, go back to your profile (Hello,..., Profile, View) and click one of the Skills and
Interests. You will see others who have similar interests. (Note: you must first select your own
Skills and Interests before you can see others.)

5. Click ACTIVITY on the menu bar. Note your activity and the activity of others.

Part 1 - Deliverables

1. Take a screen shot of your profile (Hello,..., Profile, View).

2. Locate the profiles of two other people who share at least two of your Skills and Interests.
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Take a screen shot of each of their respective profiles.
3. Circle or highlight the common Skills and Interests.

4. Paste all the above items into a Word document and save.

To take a screen shot, press Alt (hold it down) and then press PrtScrn on any Windows computer.
On a MAC press control (hold it down) and Shift (hold it down) and then press 3. Open up Word,
and click paste. If the image is too big to fit on the page, double click the image and use the Crop
tool to cut out the non-relevant parts. To circle an item on an image in Word, click Insert, Shapes,
and chose a shape.

Part 2 - Digital portfolio

Create an e-portfolio to highlight professional accomplishments, including:

* professional photo (e.g., a headshot in formal attire)
* academic information (e.g., major, year of graduation)
* career interests and aspirations (e.g., industry and careers you are interested in)

* personal interests and volunteer work (e.g., relevant personal details that will help a
professional colleague see you as a rounded person)

* descriptions of work experience (e.g., a brief description of what you learned or did in a
particular job)

* pictures that highlight the above activities (e.g., a picture at work)
* samples of work (e.g., a PowerPoint of a project)
* classes taken and results (e.g., list and describe what you learned from a favorite class)

* current resume (PDF version of your resume, in Word 2013, select File, Save As Type: pdf)

See Appendix A for tips on do’s and don’ts

1. Create asite on 0

http://eportfolios.fox.temple.edu/ (Login, hover v% | Amy Lavin
on Hello, ..., Sites, and click Create a Site) '

Edit My Profile

2. Use the following convention for the Site Name. Los ot
iTg Fox

The site name is the URL - uniform resource

Activity
——8 TEMPLE

Profile

locator — also known as Internet address - so it :
My Sites « Sites

should be easy to remember. Do not use - Notifications

Messages

punctuation such as dashes or underline

Friends

characters: Grouns

* First initial followed by last name (e.g., jfox
for Josie Fox)

* If that does not work, then full first name followed by last name (e.g., JosieFox)
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* If that does not work, then full first name, middle initial and last name (e.g.,
JosieMFox).

3. Use your full name (e.g., Josie Fox) for the Site Title. The site title is important as that is
how Google and other search engines will reference the e-portfolio.

4. Leave all the other options as default and click Create Site. When you see the confirmation
message, congratulations! You have created a site on the Internet with a permanent
address. The address will look like http://eportfolios.fox.temple.edu/Jfox. Google will
immediately start indexing the e-portfolio. You are now taking control of your digital
identity! In about a week, assuming you added enough content, try searching for your
name.

Click on the URL of the new site to visit it.

The new site is based on a template that also includes sample content.

Add a new page. Hover on the name of your site at the top and click Dashboard. Hover
over Pages on the left and click Add New.

8. Title this new page ‘My Interests’ and then type in a few sentences about your interests.
Click Publish on the right to publish the page. You have now created your first page on the
Internet! (Called ‘My Interests’), click on View Page at the top to see this page.

9. Complete the e-portfolio by clicking on the sample content and following the instructions.
The template is available at: http://eportfolios.fox.temple.edu/samplesite/

Learn more about creating sites at:
http://eportfolios.fox.temple.edu/samples-and-resources/

Part 2 - Deliverables

1. Add at least three pages to your e-portfolio (e.g., My Interests, Resume, and Work
experience).
2. Delete all the extra posts and pages that were automatically added by the system.

3. Take a screen shot of the e-portfolio home page which shows the home page and the links
to the additional pages. Add to the Word document.

4. Add the e-portfolio to your profile (Login, hover on Hello,..., Profile, and click Edit). Paste
the e-portfolio URL into the E-portfolio field. Click Save Changes at the bottom.

Part 3 - Analytics

Connect the e-portfolio to Google Analytics to analyze the impact of your digital identity. Creating
a site on the Internet is like hosting a party, it is no fun if nobody visits! Google Analytics will
provide detailed data on the impact of your new digital identity.

1. Login to your new site (e.g., http://eportfolios.fox.temple.edu/JFox)

4


http://eportfolios.fox.temple.edu/samplesite/
http://eportfolios.fox.temple.edu/samplesite/
http://eportfolios.fox.temple.edu/samplesite/

Hover on the name of your site at the top and then click on Dashboard. Next, click on
Settings (near the bottom on the left) and then Google Analytics.

Enter the Site Tracking Code into the box. (see the detailed instructions in Appendix B on
how to get the site tracking code from Google)

In about a week after initial creation, your site should list some traffic on Google Analytics.

Part 3 - Deliverables

1. Login to Google Analytics and click on your site. This will take you to the Overview. Take a

screenshot of the overview and add to the Word document. (Note: you will need to wait a
week before you see any data on this screen).

Part 4 — Build a professional network

Start building a professional network. To achieve this goal you will need to locate and interact

with people with whom you share an interest or you admire.
1. Go to http://eportfolios.fox.temple.edu/ and use the menu bar (click on SITES, MEMBERS,

ACTIVITY, or click on specific Skills and Interests in your profile) and find two people with
similar interests to you or who you admire. You can identify any other student on the site
(faculty and staff do not count).

Select one of the two individuals and send them a public message. Click on Public Message
on the selected person’s profile. Note: The software will automatically insert the selected
person’s handle (looks like @ followed by userid) in the text of the message. The above is
similar to publically communicating on Twitter. Click ACTIVITY on the top of the screen in
the main menu bar to see your public comment.

* Optional: Send a Private Message to somebody you know.

* Optional: Send a friendship request by clicking on Add Friend.
Select the second individual and visit their e-portfolio. Leave a meaningful and
professionally relevant comment on their ‘My Interests’ page (e.g., positive feedback
about some aspect of their interests, shared interests, and so on). This is conceptually
similar to commenting on a professional site. Note: To ensure that your work is accurately
recorded, it important to leave the comment on the ‘My interests’ page. If the person
does not have such a page, locate a different e-portfolio.

Create OR join a ‘community of practice.” A community of practice is focused on a
professional interest (e.g., careers in digital marketing). To create or join a group, click on
GROUPS on the main menu bar at http://eportfolios.fox.temple.edu/. The groups
capability provides the means to collect people together on a shared interest. Members of
the group can message the group, share updates, and documents.

* If you create a group, you should get one person to join the group. O To join an
existing group, review the list and join the group.
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5. Post a message about your interest in the above community of practice (group). To post,
click to enter the selected group, and type in a comment in the box below What’s new in
.... Click on Post Update after you have completed typing the comment.

6. Set Email Options for the new or selected Group. For example, set a daily digest so that
the group activity is emailed to you.

Part 4 - Deliverables

1. Visit your personal profile on http://eportfolios.fox.temple.edu/ Login and click Hello, ...
then Activity, and then Personal. Take a screen shot that shows the above activities (use
the Show filter to focus on the relevant activities). Add to the Word document.

2. Create atable in the Word document with the following three columns: Public message,
Comment, and Community of Practice (Group). Under the columns explain in one or two
sentences the difference between the three forms of professional networking and
communication.

Completing and submitting the assignment
Congratulations! You now have the concepts and tools needed to manage your professional
digital identity! You will complete Digital Identity Management Assignment 2 with Part 5 of the
activity later in the semester.

1. Please make sure you have completed all four parts above and they are all integrated into
one Word document:

* Part 1: Screenshots of your profile and the annotated profiles of two others
* Part 2: Screenshot of the e-portfolio home page
* Part 3: Screenshot of the Google Analytics Overview page of your site
* Part 4: Screenshot that shows activity and explanatory table that compares the
three professional networking and communication activities
2. Save the Word document as a PDF (click File Save As ..PDF in Word). You instructor will
provide directions explaining how you will deliver this document to them.

3. Finally, submit the link to your e-portfolio at http://eportfolios.fox.temple.edu/ (the

submit menu at the top).
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About eportfolios.fox.temple.edu
The FOX e-portfolios site is for the use of MIS 2101/2901 students (only). Use the site to complete
the MIS 2101/2901 Digital Identity Management assignment. All sites will automatically be

removed after the completion of each term. The following majors have the option to create
permanent sites.

*  FOX MIS students: http://community.mis.temple.edu
*  FOX HRM students: http://community.fox.temple.edu/hrm/

For the MIS 2101/2901 assignment, you must create the site on eportfolios.fox.temple.edu.
However, the above majors can later backup their site to one of the above program sites.

To backup, go to Dashboard, Tools, Export, choose All content, and click Download Export File.
To import the content onto a new site, click Dashboard, Tools, Import, choose WordPress,
select the relevant file, and click Upload file and import.
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Appendix A — E-portfolio Do’s and Don’ts
DO’S
1. Title the e-portfolio with your name and include basic descriptive and contact information
(e.g., major, email address).
2. Include sample work. This is the ‘portfolio’ concept. If you are very proud of work you did
in a class or some other forum — then make it available (e.g., class project).
3. Include a description of each job. The description can cover:

a. What are the most important skills (e.g., communication, negotiation, analysis) did
you learn in the job? Is there a skill that you didn’t have before but now realize
that you absolutely need?

b. Who were the most important people in your job? Who was most helpful and from
whom did you learn the most?

c. Include a hyperlink to the firm’s ‘about’ page — so that prospective employers can
easily learn more about the firm.

4. Highlight participation in professional organizations. If you participated in an activity for a
non-profit organization — then describe the activity, and include a hyperlink to that activity
with a picture.

Add pictures. Pictures about professional activities will make your site more attractive.

6. Check formatting. The e-portfolio is your public digital identity. Every typo, spelling
mistake, or instance of poor formatting will negatively impact your professional image.

DONT’S

1. Avoid inappropriate photos. Create a professional headshot, in proper business attire.
2. Don'’t post personal information such as home phone, home address, and anything else
that does not belong on a public forum. Remember, e-portfolios are your public digital
identity.
Fix broken links. Make sure all hyperlinks work, especially links to the resume.

4. Don’t post word documents. Word documents can include viruses and often don’t work
across platforms. Use PDF instead.

5. Inappropriate content. This is not Facebook. YouTube videos of the greatest song ever...
and things of that nature do not belong on the e-portfolio.

6. Do not password protect or close the site. This defeats the purpose of a public digital
identity.

Appendix B — Google Analytics

1. Login to your site (e.g., http://eportfolios.fox.temple.edu/JFox)



2. Navigate to the Dashboard and click Settings and then Google Analytics.

i

W /‘] MySites # Amanda Rossetti B 4+ New

@ Dashboard Dashboard

Home

Welcome to WordPress!

We've assembled some links to get you

i Posts °
Media Get Started

Links

Customize ite

Pages

Comments or, change your theme completely

¥ Appearance
i Plugins
Users

& Tools

i Settings

3. Note the Site Tracking Code box below. You will need to setup a Google Analytics account
to obtain this site code. See below

@ Dashboard Google Analytics

# Posts Google Analytics is the enterprise-class web analytics solution that gives you rich insights into your website traffic and marketin
now let you see and analyze your traffic data in an entirely new way. With Google Analytics, you're more prepared to write bett:

Media create higher converting websites.

& Links To get going, just sign up for Google Analytics, set up a new account and log in with the button bellow to automatically configury
Pages necessary.Please keep in mind that it can take several hours before you see any stats.

Comments Basic Site Tracking Settings

Please login to google analytics account to automatically get site tracking code for this account and enable access to statistics ir]
Appearance

Login with google account
i Plugins

aa Users site Tracking Code [ U+ wkanns 4|
p

Tools Your Google Analytics tracking code. Ex: UA-XXXXX-X. The Site tracking code will tradk this
please visit this site.

Settings

Custom Google Analytics

Statistics inside WordPress You need to login to google with the button above to use your profile for displaying statis
Dashboard

Advanced Site Tracking Settings

support Display Advertising © Enable
© Disable
This fegtyre gliows vou fo gdd demosrgnhics gnd interests reportins to Goo

4. To use Google Analytics (GA), you will need to use your Temple email-address (e.g.
tueXXXXX@temple.edu). If you do not have a Temple e-mail, you cannot proceed further.
Please contact your instructor.



5. Navigate to www.google.com/analytics.

a. Click Sign in or Create an account.

Google Analytics T .

Home Why Google Analytics ~ Mobile App Analytics ~ Grow with Premium

“Google Analy ) g
the evolution of our product on our mobile ap
desktop. It shows us exactly how people are
product on each platform.”

Jeffrey Fluhr, CEO Spreecast

Learn more

Mobile App Analytics Grow with Premium What's new

Know how your mobile apps are performing, from Getresults now for your entire organization. Built for large
discovery & download to in-app purchases. organizations & the insights they need

One More End of Week Tip:

b. Sign in with your Temple email address and password.

Google

One account. All of Google.

Sign in to continue to Gmail

 Stay signed in Need help?

Create an account

One Google Account for everything Google

EM&eOD 2> B

c. Click the big, grey Sign up button on the right.
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Start analysing your site's traffic in 3 steps

o Sign up for Google Analytics e Add tracking code o Learn about your audience Start using Google Analytics

\ L a/d
LY o o) .
o) - 7

Sign up now, Iit's easy and free!

Still have questions? Help Centre

All we need is some basic info about what site You'll get a tracking code to paste onto your In a few hours, you'll be able to start seeing data
you'd like to monitor. pages so that Google knows when your site is about your site
visited

6. You will be directed to the Create New Account screen.
a. Fillin:
* The Account Name (e.g. ‘John Smith Analytics’).
* The Website Name (e.g. ‘John Smith E-portfolio’).
b. For the field Website URL, select http:// from the drop down menu.
c. Copy the URL of your site and paste it in next to the http (exclude the http://). The
URL is your e-portfolio URL (e.g., http://eportfolios.fox.temple.edu/JFox)
d. Select Industry Category > Jobs and Education.

e. Select Time Zone > United States and Eastern Time

W% Google Analytics

New Account

What would you like to track?

Website Mobile app

Tracking Method

This property works using Universal Analytics. Click Get Tracking ID and implement the Universal Analytics tracking code snippet
to complete your set up.

Setting up your account

Account Name required

Accounts are the top-most level of organisation and contain one or more tracking IDs

Setting up your property

Website Name required

Website URL required

httpxii  ~

Industry Category

SelectOne

a. Choose whatever Data Sharing Settings you wish. Click Get Tracking ID
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z Google Analytics

Data Sharing Settings

Data that is collected. processed and stored in your Google Analytics account ("Google Analytics data”) is secure and kept
confidential. Google Analytics data is used to provide and improve senvice. to perform system critical operations and in rare
exceptions for legal reasons as described in our privacy policy.

The data sharing options give you more control over sharing your Google Analytics data. Learn more

v/ With other Google products only
Enable enhanced ad features, and an improved experience with AdWords, AdSense and other Google products by sharing
your website’s Google Analytics data with other Google senvices, and develop better Google senices by sharing non-personal
data. Only Google services (no third parties) vill be able to access your data. show example

v/ Anonymously with Google and others
Enable benchmarking by sharing your website data in an anonymous form. Google will remove all identifiable information about
your website, combine the data with other anonymous sites in comparable industries and report aggregate trends in the
benchmarking service. show example

v/ Technical Support
Let Google technical support representatives access your Google Analytics data and account when necessary to provide
sevice and find solutions to technical issues

v/ Account specialists
Give Google marketing specialists and your Google sales specialists access to your Google Analytics data and account so
they can find ways to improve your configuration and analysis, and share optimisation tips with you. If you don't have
dedicated sales specialists, give this access to authorised Google representatives

Leam how Google Analytics safeguards your data

Get Tracking ID Cancel

b. Select United States and then click / Accept when a pop up appears

Google Analytics Terms of Service Agreement

I ics you must first accept the terms of service agreement for your country/region of residence.

United States  ~

Google Analytics I

GOOGLE ANALYTICS TERMS OF SERVICE

These Google Analytics Terms of Service (this "Agreement”) are entered into by Google Inc. ("Google”)
and the entity exscuting this Agreement ("You"). This Agreement governs Your use of the standard
Google Analytics (the "Service”). BY CLICKING THE "I ACCEPT" BUTTON, COMPLETING THE
REGISTRATION PROCESS, OR USING THE SERVICE, YOU ACKNOWLEDGE THAT YOU HAVE
REVIEWED AND ACCEPT THIS AGREEMENT AND ARE AUTHORIZED TO ACT ON BEHALF OF, AND
BIND TO THIS AGREEMENT, THE OWNER OF THIS ACCOUNT. In consideration of the foregoing, the
parties agree as follows:

7N\

Iaccept g 10 Not Accept

7. Scroll down and you should see the Tracking ID. This is the ‘UID’ that you need to connect
to your e-portfolio.

8. Copy the Site Tracking ID including “UA” and save it.

9. Go back to step 3 (above) and paste it into the screen from step 3. (note: the ‘Tracking ID’
is equal to the ‘UID’ which is the same as ‘site tracking code’).
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Google Anaiytcs o By Compriion ek I -
'All Web Ste Data

INACIVITY OUNNg @ SeSSIoN; @ SNOMer UMEoUr WouIa aviae SINgle-Session ara INto
multiple sessions and provide an inaccurate picture of activity.

—_—
Organic Search Sources

Referral Exclusion List

Search Term Exclusion List

Tracking ID
UA-54533932-1
Website tracking

This is the Universal Analytics tracking code for this property. To get all the benefits of Universal Analytics for this property, copy and paste this code
B Al Products into every web page that you want to track.

PRODUCT LINKING

B2 AdWords Linking

This is your tracking code. Copy and paste it into the code of every page that you want to track.
% Remarketing <script>
(function(i.s.0.g.r.a.m){i GoogleAnalyticsObject |=r.i[r]=i[r]llfunction(){
(i[r].q=i[r).qll[]). push(arguments)}.i[r].I=1*new Date().a=s.createElement(o),
Dd Custom Definitions m=s Tag a.async=1;a.src=g:m. m)

10. Wait a week. Ask your friends to look at your e-portfolio to generate traffic. Log back into
Google Analytics and go to the Reporting tab on top to see the results!

%% Google Anayics Horw  Reperien Cosomiesion e I .

AllVisb Sta Dsts

Al Sessions + Add Segment
8 Dashboards
Overview
= Shortcuts Sessions v V. Selecta metic Hourly ' Day  Week Month
® Sessions
@ inteligence Events
'
Friday, 22 August 2014
« Sessions: 0
O RealTime
g
=
i Audence
Overview 840y 18 Aug 22Aug 29 Aug
» Demographics
- There is no data for this view
» Interests Sessions Users Pageviews
»Geo 0 0 0

» Behaviour
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