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W ha t is  a  m e nu ?

A na vig a tiona l d e s ig n e le m e nt tha t p rovid e s  us e rs  with a  s truc ture d  
ove rvie w of the  inform a tion a nd  func tiona litie s  a va ila b le  within a  we b s ite  
or a p p lic a tion.

A te m p ora ry, inte ra c tive  s urfa c e  d is p la ying  a  lis t of op tions  tha t a llows  us e rs  to na vig a te  a  
d ig ita l p rod uc t or p e rform  a c tions . It's  a  fund a m e nta l na vig a tion p a tte rn, c ruc ia l for 
org a nizing  c onte nt a nd  e nha nc ing  us a b ility  b y p rovid ing  a  s truc ture d  a nd  a c c e s s ib le  wa y 
for us e rs  to m a ke  c hoic e s  a nd  find  inform a tion within a n a p p  or we b s ite



W ha t is  Me nu  De s ig n?

The  c re a tion of s truc ture d , intuitive  na vig a tiona l e le m e nts  ( like  top  b a rs , s id e b a rs , or 
d rop d owns )  tha t a llow us e rs  to e a s ily  find  inform a tion a nd  func tions  within a  d ig ita l 

p rod uc t. Effe c tive  m e nu d e s ig n p rioritize s  c la rity , s c a nna b ility , c ons is te nc y, a nd  m ob ile -
frie nd line s s  to p rovid e  a n e ffic ie nt a nd  s a tis fying  us e r e xp e rie nc e , he lp ing  us e rs  

und e rs ta nd  a nd  na vig a te  c onte nt

W he re  is  the  firs t p la c e  you look for a  m e nu?



W hy is  Me nu  De s ig n Im p orta nt?

Pe ople  re ly  on m e nus  
to d is c ove r a nd  find  
c onte nt a nd  fe a ture s  
on your d ig ita l 
prod uc t

1

Me nus  he lp  us e rs  
und e rs ta nd  the  
c onte nt s truc ture  a nd  
m a pping  be twe e n 
pa g e s

2

Me nus  he lp  C ons e rve  
s c re e n s pa c e  by 
org a nizing  num e rous  
options  until the  us e r 
ne e d s  the m

3



C om m on  Me n u  Ty p e s

• Be nto Me nu: G rid - b a s e d  
na vig a tion

• Ke b a b  Me nu: Thre e  d ots , p op ula r 
on m ob ile  inte rfa c e s

• Burg e r Me nu: Thre e  horizonta l 
line s , unive rs a l m ob ile  s ta nd a rd



C om m on  Me n u  Ty p e s

• Multile ve l Me nu: C om p le x 
hie ra rc hie s  for c onte nt- ric h 
s ite s

• Me g a  Me nu: Hove r-
a c tiva te d  c us tom  b loc ks  
with p re vie ws



Menu Type Expected Location

Primary navigation menu Websites: Header
Applications: Left side of the screen

Utility (or secondary) navigation Above the primary navigation and 
search, towards the top of the screen

Local navigation Along the left-hand side on desktop 
websites

Footer menu Bottom of the screen

https://www.nngroup.com/articles/utility-navigation/
https://www.nngroup.com/articles/local-navigation/
https://www.nngroup.com/articles/footers/


Bu s ine s s  Im p a c t of G ood  Me nu  De s ig n

•  Us e r 
Expe rie nc e : 

8 3% ROI 
im prove m e nt 
with g ood  UX 

d e s ig n



G u id e line  1: 
Ma k e  
Me nu s / Na v ig a tion 
V is ib le

•  Ens ure  m e nus  a re  im m e d ia te ly vis ib le  up on p a g e  
loa d

•  Avoid  hid d e n or ha rd - to- find  na vig a tion e le m e nts  
( hid d e n m e nus  m a ke  na vig a tion tric ky!)

•  Us e  top  na vig a tion b a rs , m ultile ve l m e nus , or m e g a  
m e nus

•  Hid d e n m e nus  inc re a s e  touc hp oints  a nd  us e r 
frus tra tion

•  V is ib ility  p re ve nts  us e r d rop - offs  a nd  a b a nd onm e nt



G u id e line  2: 
Re d u c e  
C og nitiv e  
Loa d

•  Struc ture  inform a tion to m inim ize  m e nta l e ffort 
re q uire d

•  Us e  s ub c a te g orie s  a nd  m ultile ve l org a niza tion for 
c om p le x s ite s

•  Prioritize  c onte nt hie ra rc hy ove r a rb itra ry ite m  lim its

•  The  "7- ite m  rule " is  a  m is c onc e p tion for d ig ita l 
m e nus

•  Foc us  on log ic a l g roup ing  ra the r tha n s tric t num b e r 
lim its



G u id e line  3: 
Us e  Fa m ilia r 
Ic ons  a nd  
La b e ls

•  Follow J a kob  Nie ls e n's  us a b ility  he uris tic s

•  Us e  unive rs a lly  re c og nize d  ic ons  a nd  te rm inolog y

•  Ma tc h s ys te m  la ng ua g e  with re a l- world  
c onve ntions

•  Avoid  c onfus ing  or c re a tive  la b e ling  tha t re q uire s  
e xp la na tion

•  Ena b le  us e rs  to na vig a te  without a s s is ta nc e  or 
le a rning  c urve



G u id e line  4 : 
Op tim ize  for 
Mob ile

•  9 6 .2% of us e rs  a c c e s s  we b  throug h m ob ile  d e vic e s

•  Im p le m e nt re s p ons ive  d e s ig n for s m a lle r s c re e ns

•  Us e  b urg e r m e nus  or b e nto m e nus  for m ob ile  
inte rfa c e s

•  Follow na tive  a p p  g uid e line s  for iOS a nd  And roid

•  Ens ure  touc h- frie nd ly s izing  a nd  s p a c ing



G u id e line  5 : 
Follow  Pla tform  
G u id e line s

G uid e line s  p rovid e  s truc ture , 
a c c e s s ib ility , a nd  d e ve lop m e nt 
s ta nd a rd s . Us e  a s  s ta rting  p oint, 
not s tric t rule s .

•  And roid : Ma te ria l De s ig n 
g uid e line s  for c ons is te nc y

•  iOS: Ap p le  Hum a n Inte rfa c e  
G uid e line s  for na tive  fe e l

•  W e b : W C AG  ( W e b  C onte nt 
Ac c e s s ib ility  G uid e line s )



G u id e line  6 : 
De s ig n for 
Ac c e s s ib ility

•  16 % of g lob a l p op ula tion ha s  s om e  form  of d is a b ility

•  Us e  s im p le , c le a r la ng ua g e  for m e nu la b e ls

•  Im p le m e nt hig h- c ontra s t c olors  a nd  s c a la b le  fonts

•  Inc lud e  ic ons  for fa s te r re c og nition

•  Ad d  voic e  c om m a nd  fe a ture s  whe re  p os s ib le

•  Te s t with us e rs  who ha ve  d is a b ilitie s



G u id e line  7: 
C ond u c t Us e r 
Te s ting

•  Te s t m e nu d e s ig ns  with ta rg e t a ud ie nc e  in 
c ontrolle d  e nvironm e nt

•  V a lid a te  us a b ility  b e fore  full im p le m e nta tion

•  Us e  re m ote  te s ting  p la tform s  for b roa d e r re a c h

•  G a the r fe e d b a c k on na vig a tion flow a nd  find a b ility

•  Ite ra te  b a s e d  on re a l us e r b e ha vior a nd  fe e d b a c k



G u id e line  8 : 
Ma inta in  
C ons is te nc y

•  Ke e p  m e nu p la c e m e nt c ons is te nt a c ros s  a ll p a g e s

•  Us e  s ing le  m e nu d e s ig n p a tte rn throug hout s ite

•  Ma inta in c ons is te nt la b e ling  a nd  te rm inolog y

•  Follow b ra nd  g uid e line s  for vis ua l c ons is te nc y

•  Inc ons is te nc y le a d s  to us e r c onfus ion a nd  d is trus t



G u id e line  9 : 
Prioritize  
Loc a liza tion

•  Ad a p t m e nu d e s ig n for s p e c ific  re g iona l 
p re fe re nc e s

•  C ons id e r RTL ( Rig ht- to- Le ft)  la youts  for Mid d le  
Ea s te rn m a rke ts

•  Us e  loc a l la ng ua g e  a nd  c ultura l c onve ntions

•  Re s e a rc h re g iona l d ig ita l inte rfa c e  p a tte rns

•  Loc a liza tion im p rove s  us e r c om fort a nd  a d op tion



G u id e line  10 : 
C ond u c t 
Re g u la r Au d its

•  Re g ula rly  re vie w m e nu p e rform a nc e  a nd  us a b ility

•  C he c k c om p lia nc e  with a c c e s s ib ility  s ta nd a rd s

•  Monitor us e r b e ha vior a nd  na vig a tion p a tte rns

•  Up d a te  b a s e d  on c ha ng ing  us e r ne e d s  a nd  
te c hnolog y

•  C ontinuous  im p rove m e nt e ns ure s  long - te rm  
s uc c e s s



K e y  
Ta k e a w a y s

•  V is ib le , we ll- s truc ture d  m e nus  a re  e s s e ntia l for us e r 
s uc c e s s

•  Mob ile  op tim iza tion is  c ritic a l with 9 6 %+ m ob ile  
us a g e

•  Ac c e s s ib ility  a nd  inc lus ion s hould  b e  d e s ig n 
p rioritie s

•  Re g ula r te s ting  a nd  a ud iting  e ns ure  c ontinue d  
e ffe c tive ne s s

•  G ood  m e nu d e s ig n d ire c tly  im p a c ts  b us ine s s  
m e tric s  a nd  ROI



Tre e  Te s tin g

• An e va lua tion of 
hie ra rc hic a l c a te g ory 
s truc ture  ( m e nu)  b y ha ving  
us e rs  find  loc a tions  in the  
tre e  whe re  s p e c ific  
re s ourc e s  or fe a ture s  c a n 
b e  found





Tre e  Te s ting

Prov id e s  a  q u ic k  w a y  to e v a lu a te  a n d  
te s t y ou r m e n u  la b e ls  a n d  c a te g orie s

He lp s  y ou  to d e s ig n a  m e nu  
tha t w ill m a k e  s e ns e  to the  u s e r

Tie d  to b u s ine s s  m e tric s



IC A –  Pa p e r Tre e  Te s ting  &  Me tric s

C re a te  a  n a v ig a tion a l m e n u / tre e  for  th e  follow in g :

You a re  a  UX d e s ig ne r for a  m id - s ize  online  a p p a re l re ta ile r. The  C EO wa nts  to re d e s ig n 
the  we b s ite  b a s e d  on c us tom e r fe e d b a c k.  The re  a re  s e ve ra l m a jor is s ue s , one  of whic h 
is  tha t us e rs  find  it ha rd  to na vig a te  with the  c urre nt m e nu s truc ture .  G oa ls : im p rove  
p rod uc t d is c ove ry, re d uc e  s up p ort c onta c ts  a b out ord e rs / re turns , inc re a s e  c onve rs ion 
from  b rows e  to c a rt, a nd  re d uc e  tim e - to- find  for hig h- inte nt ta s ks  ( ord e r tra c king , 
re turns ) .
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